
Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C. 20554 

In the Matter of 
Comcast Cable Communications, LLC, 
on behalf of its subsidiaries and affiliates 

For Determination ofEffective Competition in: 
Elk Grove, CA (CA1604) 
Rancho Cordova, CA (CA1645) 
Sacramento, CA (CA1089) 
Sacramento County, CA (CAl 088) 

To: Office ofthe Secretary 
Attn: Chief, Media Bureau 

) 
) 
) 
) 
) 
) 
) 
) 
) 

CSRNo. ___ _ 

PETITION FOR SPECIAL RELIEF 

Com cast Cable Communications, LLC, on behalf of its subsidiaries and affiliates 

("Comcast"), pursuant to Sections 76.7 and 76.907 of the Commission's rules, 1 requests that the 

Commission fmd that Comcast faces "effective competition" in above-referenced California 

franchise areas (the "Franchise Areas"). 

The Communications Act of 1934, as amended (the "Act"), and the Commission's rules 

provide that cable television rates may be regulated only in the absence of effective competition.2 

Cable operators are entitled to demonstrate that effective competition exists on a franchise-by-

franchise basis.3 When a cable operator demonstrates that effective competition exists within a 

franchise area, cable rates in the affected area are no longer subject to regulation.4 

1 47 C.F.R. §§ 76.7 and 76.907. 
2 47 U.S.C. § 543(a)(2); 47 C.F.R. § 76.905(a). 
3 47 C.F.R. § 76.907. 
4 See Implementation of Sections of the Cable Television Consumer Protection and Competition 
Act of 1992, Rate Regulation, 8 FCC Red. 5631, 5664-5665 (1993) ("Rate Order"). 
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Under the "competing provider" test set forth in Section 623(1)(1)(8) of the Act and 

Section 76.905(b )(2) ·of the Commission's rules (the "Competing Provider Test"), a cable system 

will be deemed subject to effective competition if: 

(i) the franchise area is served by at least two unaffiliated multichannel video 
programming distributors ("MVPDs"), each of which offers comparable 
programming to at least 50 percent of the households in the franchise area; 
and 

(ii) the number of households subscribing to multichannel video programming 
other than the largest MVPD exceeds 15 percent of the households in the 
franchise area. 5 

As demonstrated below, the Competing Provider Test is satisfied in each of the Franchise 

Areas - Elk Grove, Rancho Cordova, Sacramento, and Sacramento County -- because two 

unaffiliated MVPDs serve over 50 percent ofthe Franchise Areas' households with comparable 

programming and the reported penetration rate for DBS providers exceeds the 15 percent 

threshold in the Franchise Areas. 

I. THE COMPETING P~OVIDER TEST IS SATISFIED IN THE 
FRANCHISE AREAS 

The two prongs of the Competing Provider Test are straightforward and objective. Both 

prongs of this test clearly are satisfied in each of the Franchise Areas. 

A. More Than Two Unaffiliated MVPDs Offer Programming Comparable 
to Com cast to Over 50 Percent of the Households in the Franchise Areas. 

The first prong of the Competing Provider Test requires that a franchise area must be 

served by "at least two unaffiliated multichannel video programming distributors . . . "6 This 

requirement is easily satisfied, because the two major direct broadcast satellite providers 

5 47 U.S.C. § 543(1)(1)(B)(i) and (ii); 47 C.F.R. § 76.905(b)(2)(i) and (ii). 
6 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). Section 602 of the Communications 
Act of 1934, as amended, defines "multichannel video programming distributors" to include 
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13). 
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(DirecTV, Inc. and Dish Network, Corp.) ("DBS Providers") are unaffiliated with Comcast and 

"offer" programming that is comparable to Comcast to more than 50 percent of the households in 

Comcast's Franchise Areas. 

Service of an MVPD will be deemed "offered" when it is both technically and actually 

available. 7 The Commission has determined that DBS service is presumed to be "technically 

available" throughout the country due to its nationwide satellite footprint. 8 Comcast's Franchise 

Areas are well within the satellite footprint ofDirecTV and Dish Network. Thus, both DirecTV 

and Dish Network are "technically available" in the Franchise Areas. 

DBS service is presumed to be "actually available" if households in a franchise area are 

made "reasonably aware" that the service is available.9 The Commission has stated that "a party 

may use evidence of penetration rates in the franchise area (the second prong of the competing 

provider test ... ) coupled with the ubiquity ofDBS services to show that consumers are 

7 Rate Order~ 29. 
8 See MediaOne of Georgi~, Inc; Petition for Revocation of the Certification ofGwinnett County, 
Georgia, 12 FCC Red. 19406, ~ 5 n.16 (1997) (citing Rate Order, at 5660-5661). 
9 See Rate Order~ 32 (citations omitted). See also Charter Communications, LLC d/b/a Charter 
Communications Petition for Determination of Effective Competition in Fourteen North 
Carolina Communities, eta!, 19 FCC Red. 7003, ~ 4 (2004). 
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reasonably aware ofthe availability ofDBS service." 10 The same reasoning applies here. 

DirecTV and Dish Network are among the largest MVPDs in the nation. 11 With approximately 

33.8 million subscribers nationwide, 12 comprising over 33 percent of all MVPD subscribers, 13 

ubiquitous advertising, and the substantial DBS penetration figures in the Franchise Areas, it is 

clear that consumers in the Franchise Areas are "reasonably" aware ofthe availability ofDBS 

competitors. 14 Accordingly, both DirecTV and Dish Network are presumed to be "actually 

1° Comcast Cable Communications, LLC Petition for Determination of Effective Competition in 
Various Michigan Communities, 23 FCC Red. 9595, ~ 5 (2008), citing Mediacom Illinois LLC et 
al., Eleven Petitions for Determination of Effective Competition in Twenty-Two Local Franchise 
Areas in Illinois and Michigan, 21 FCC Red. 1175 (2006) ("Corneas!- Various Michigan 
Communities"). Thus, the Commission has not required the production of advertising to 
demonstrate that households in the franchise area are "reasonably aware" of the availability of 
DBS service. See Bright House Networks, LLC Petition for Determination of Effective 
Competition (Lake Alfred and Dundee FL), 22 FCC Red. 4390, ~ 6 (2007) ("Over more than ten 
years, we have made hundreds of findings that households in particular franchise areas are 
reasonably aware that they may purchase DBS services based on localized evidence. These 
accumulated showings amount to substantial evidence that households in all franchise areas are 
reasonably aware that they may purchase DBS services. In at least one earlier reported decision, 
we found households in a franchise area to be reasonably aware that they may purchase DBS 
service solely based on evidence of DBS's nationwide growih and local subscriptions. without 
reference to advertising or other promotion.") (''Bright House Network'! - Florida"). 
11 See Thirteenth Annual Assessment of the Status of Competition in the Market for the Delivery 
ofVideo Programming, MB Docket No. 06-189, FCC 07-206, ~ 76 (rei. Jan. 16, 2009). 
12 See Press Release, DirecTV Inc., DirecTV Announces Fourth Quarter and Full Year 2011 
Results (Feb. 16, 2012) (reporting that, as ofDecember 31,2011, DirecTV (US) had 19.9 million 
subscribers), available at http://investor.directv.com/releasedetail.cfm?ReleaselD=649162; See 
Press Release, Dish Network, Dish Network Reports Fourth Quarter and Year End 2011 
Financial Results (Feb. 23, 2012) (reporting that, as of December 31, 2011, Dish Network had 
approximately 13.97 million subscribers),, available at http://press.dishnetwork.com/press
releases/disb-network-reports-fourth-qua.rter-and-year-end-2-nasdag-dish-0855001. 
13 Georg Sza.lai, Pay TV Operators Added 300,000 Subscribers in Fourth Quarter, The 
Hollywood Reporter, March 19,2012 (citing SNL Kagan report of 100.31 million video 
subscribers by the end of 2011 ), available at http:/ /www.hollywoodreporter.com/news/pay-tv
operators-added- ubscribers-fom1h-quarter-snl-kagan-showtime-starz-hbo-301624. 

14 See, e.g., Comcast- Various Michigan Communities~ 5; Bright House Networks- Florida~ 
6. 

4 
DWT 20216959vl 0107080-000049 



available" in the Franchise Areas, and are offered to over 50 percent of the households in the 

Franchise Areas. 

The Competing Provider Test also requires that the programming offered by the 

competing provider must be "comparable" to the programming offered by the cable operator. 15 

The Commission's rules define comparable programming as "at least 12 channels of video 

programming, including at least one channel ofnonbroadcast service programming."16 The 

Commission has repeatedly recognized that the DBS Providers offer comparable programming 

under the Commission's Competing Provider Test. 17 Each of the DBS Providers offer well over 

100 video channels, most of which are non-broadcast services. 18 And, as shown in the attached 

channel line-up, Comcast's programming service offerings in the Franchise Areas are 

substantially similar to the DBS Providers' programming services. 19 

Test. 

Based on the above facts, Com cast has satisfied the first prong of the Competing Provider 

B. The Competing Providers Serve Greater Than 15 Percent of the 
Households In Comcast's Franchise Areas. 

The second prong of the Competing Provider Test requires that the subscriber base of 

competing MVPDs, other than the largest MVPD, exceeds 15 percent of franchise area 

households. 

15 See 47 U.S.C. § 543(1)(l)(B)(i); 47 C.P.R. § 76.905(b)(2)(i). 
16 47 C.F.R. § 76.905(g). 
17 See, e.g., Comcast Cablevision of Maryland, Inc., Petitions/or Determination of Effective 
Competition (Charles County, MD), 19 FCC Red. 7130,, 4 (2004) ("We find that the 
programming ofDBS providers satisfies the Commission's program comparability criterion 
because DBS providers offer more than 12 channels of video programming, including more than 
one non-broadcast channel."). 
18 See Channel Line-ups ofDirecTV and Dish Network, attached hereto as Exhibit I. 
19 See Comcast Channel Line-up, attached hereto as Exhibit 2. 
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DBS Providers track their subscribers according to the zip codes where each subscriber 

resides, rather than by political jurisdiction. In this case, Comcast relied on ZIP+4 codes 

associated with each Franchise Area in order to determine the number of DBS subscribers within 

the Franchise Area.20 The Commission has previously accepted ZIP+4 codes as "reasonable and 

sufficiently reliable for purposes of determining the presence of effective competition,"21 and 

stated its preference for this approach?2 

To determine the relevant ZIP+4 codes for the Franchise Areas, Comcast contacted 

Media Business Corp. ("MBC," previously known as "SkyTrends"). MBC has developed a 

process to accurately identify the ZIP+4 codes that correspond with the political boundaries of a 

particular community. This process utilizes enhanced mapping software that correlates ZIP+4 

codes with the U.S. Census Department's "block group" level households. The "block group" 

measurement is the most precise Census tool available to measure households within a very 

small geographical area. With this software, MBC was able to identify the ZIP+4 codes that lie 

within the Franchise Areas.23 

Com cast next provided all of the ZIP+4 codes for the Franchise Areas to the Satellite 

Broadcasting and Communication Association ("SBCA"). SBCA is the national trade 

20 In certain instances, the entire 5-digit ZIP code is located within a particular franchise area. In 
these situations, Comcast used that standard 5-digit ZIP code, rather than the more detailed 
ZIP+4 analysis, as the additional detail would not provide any greater accuracy. 
21 See Cable One, Inc. Petition for Determination of Effective Competition in Pocatello, Idaho, 
18 FCC Red. 12792, ,-r 8 (2003), quoting Falcon Cable Systems IL a California Limited 
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition 
in Twelve Oregon Cities, 17 FCC Red. 4648 (2002). 
22 See Public Notice, "Commission Announces New Standards for Showings of Effective 
Competition For Cable Service," 23 FCC Red. 12067 (2008); Public Notice, "Commission 
Clarifies Standards for Evidence of Competing Provider Effective Competition for Cable 
Service," 24 FCC Red. 8198 (2009). 
23 See Letter from MBC (explaining ZIP+4 methodology), attached hereto as Exhibit 3. 

6 
DWT 20216959v I 0107080-000049 



association representing the two major DBS Providers, and it has assumed the responsibility for 

compiling subscribership data and responding to data requests from cable operators and 

franchising authorities engaged in effective competition proceedings. The DBS subscriber 

numbers reported in the attached Effective Competition Tracking Reports ("ECTR") from SBCA 

reflect the total DBS subscribers within the individual ZIP+4 codes associated with the Franchise 

Areas?4 

Finally, Comcast compared the DBS subscribership figures reported by SBCA on a 

ZIP+4 basis with its own subscribership, and was able to confirm that its own subscribership 

exceeded DBS subscribership in three of the four communities that qualify for effective 

competition under the Competing Provider Test- Rancho Cordova, Sacramento, and 

Sacramento County. Com cast is the largest MVPD in these Franchise Areas. 

In the Elk Grove Franchise Area, Com cast serves in excess of 15 percent of the 

households, while DBS Providers serve in excess of 38 percent. The Commission has 

recognized that where "the subscribership penetration for both [the cable operator] and the 

aggregate [competing provider] information each exceed 15 percent in the franchise area, the 

second prong of the competing provider test is satisfied."25 Thus, it is immaterial in this 

Franchise Area which MVPD is the largest, because both competing providers (as shown below) 

and cable readily pass the 15 percent threshold. 

To determine whether DBS subscribership exceeds the statutorily mandated 15 percent 

threshold in the Franchise Areas, Comcast compared the competing providers' subscribership to 

24 See Exhibit 4 (providing total ZIP+4-based DBS subscribership for the Franchise Areas, as 
well as all ZIP+4 data relied on in the Petition). 
25 See Charter Communications- Seven Local Franchise Areas In Missouri, 21 FCC Red. 1208, 
~ 5 (2006). 
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the most recent U.S. Census occupied household unit figures for the communities.26 This 

comparison yields the penetration rate for DBS Providers in the Franchise Areas. 

As detailed in Exhibit 6, the subscriber rate for the DBS Providers in the Franchise Areas 

exceeds the 15 percent threshold required under Section 623(1)(1)(B) ofthe Act. Accordingly, 

Comcast meets the second prong of the Competing Provider Test. 

Because Comcast meets both prongs of the Competing Provider Test in the Elk Grove, 

Rancho Cordova, Sacramento, and Sacramento County Franchise Areas, it faces effective 

competition in these Franchise Areas. 

CONCLUSION 

Comcast's cable system is subject to effective competition in each of the Franchise Areas 

under the Competing Provider Test. Based on the evidence presented herein, Comcast 

respectfully requests that the Media Bureau issue an order acknowledging the presence of 

effective competition in each of the four California Franchise Areas as of the filing date of this 

Petition. 

October 3, ,?012 

Respectfully submitted, 

Comcast Cable Communications, LLC 
ehalf of its subsidiaries and affiliates 

Davis Wright Tremaine, LLP 
1919 Pennsylvania Avenue, N.W., Suite 800 
Washington, D.C. 20006 
(202) 973~4200 

Its Attorneys 

26 2010 Census Data household data figures are available at http://factfinder2.census.gov, the 
relevant pages of which are attached hereto as Exhibit 5. 
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CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4) 

The below-signed signatory has read the foregoing Petition for Special Relief, and to the 

best of my knowledge, information and belief formed after-reasonable inquiry, it is well 

grounded in fact and is warranted by existing law or a good faith argument for the extension, 

modification or reversal of existing law; and is not interposed for any improper purpose. 

By: 

October 3 2012 
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Respectfully submitted, 

Comcast Cable Communications, LLC 
on behalf of its subsidiaries and affiliates 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W., Suite 800 
Washington, DC 20006 
(202) 973-4200 

Its Attomey 



DECLARATION OF WARREN FITTING 

I, Warren Fitting, declare, under penalty of perjury that: 

I. I am the Senior Director ofRegulatory Accounting for Comcast Cable 
Communications, LLC ("Comcast"). 

2. I have read the foregoing Petition for Special Relief ("Petition") and am familiar 
with the contents thereof and the matters referred to therein. 

3. I have reviewed Comcast's respective cable subscriber numbers for the Franchise 
Areas at issue in this Petition, as well as the DBS subscriber numbers provided by 
SBCA for the individual Franchise Areas as described in the Petition. Comcast is 
the largest multichannel video program provider in the Rancho Cordova, 
Sacramento, and Sacramento County Franchise Areas. In the Elk Grove 
Franchise Area, the aggregate penetration rate for the competing providers, as 
well as the penetration rate for Comcast, exceeds 15 percent. 

4. The facts contained within the Petition are true and correct to the best of my 
knowledge, information and belief. 

Warren Fitting 
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SONICTAP: Slnger- 836 
Songwriters 
SONICTAP: Smooth Jazz: 851 

SONICTAP: Soft Hits 849 
SONICTAP: Spike 841 

SONICTAP: SubTerranean 858 
SONICTAP: Symphonic 864 

SONlCTAP: The Boombox 846 
SONICTAP: The 868 
Playground 
SONICTAP: The Spirit 826 
SONICfAP:TodaysHits 816 
SONICTAP: Traditional 808 
Country 
SONICfAP: Tranquility 884 
SONICTAP: Y2k Hits 817 
SONICTAP: Zen 857 

"The following channel.s require a special dish or equipment: MHz, GEM NET, Hope Channel, JLTV, Once, HlTN, V-Me, Enlace, Golden Eagle Broadcasting, 
and Free Speech TV. Please call 1·800·531-5000 foc more information • 

http://www.directv .com!DTV APP /compare/printablePackageChannels.jsp?packageid=960... 11/7/2011 



AU A&l! 
UC:FM Mc:-..y 
AUVE -rleU.Iw> 
ANGEL Ailgoo!OM 
ANGL2 ""o<oITwo 
AXS 'IWJlV 
BTV BU!irt-l'll~~n 
BUYI BUy! · · '. 
TOON C.rtoon Networtc (E) .....,. 
TOONW c0noo<.""'-"''(W) 
eGTVE CCTV•E 
CCNEWS CCIV•Nowo 
eHReH OloU.ell Ch"""" 
CMT CW • 
eNBe CNUC 
C:NN CNN 
C:MDY Comody Centnl 
CSPN2 C.SPAN2 
DYSTR Dayslar 

DISC: -~ DISE o•ney Channel (E) SAP D- ~-(W) 
DOC Documenlary Channel 
El E! Entel'llllnmenl 'l'etnWon 
ESPN ESPN 
ESPN2 E5PN2 
ESNWS ESPNEWS 
ESPNU ESPNU 
FOOD Food Network 
FXNWS FOX Now5 Chawol 
FX FX-
GEMS Gema&JsweLylV 
HGTV HGTV 
HIST Hldr>rr 
HNN HLN 
HRlV HO<SeRscOlglV 
HSN HSN 
HSN2 HSN2 
ICTV In Country Television 
INSP lnepiration Network 
ION ION(E) 
IONW ION (IN) 
JTV Jewelry Television 
UFE Ufei.Wne 
MALL Mall 
MTV MTV 
MTV2 MTV2 
NICK _,,_at- (E)-
NICKW Nlck/Niek at Nn. (W) 
PRAYR Pcayer 
ave ave 
REELZ Ree.lzChannel 
SALE Sale 
SHOP shop 
SHNBC ShopNBC 
SBN Sonlire Broadcasting Network 
SPIKE Splke1Y 
SYFY svrv 
TBS TBSUP 
nc: nc 
TNT TNT~ 

TRV Travel Channel 
TVGAM lV Game Network 
TVGN lV Guide Network 
TYLND TVUnd 
USA uu-
VHt VH1 
TWC -a..nnol 

'Wo'JP!:i}'&ttm!l3.ffi!.l,j4b 
All other receivers 

I•Mtt3•1)~ttmj!i,f!.!.!§b 
Hopper A_ 
All other receiv818 

fJiiJ 

IIlil 

IIlil 
IIlil 
IIlil 
IIlil 

IIlil 
IIlil 
IIlil 

IIlil 
IIlil 
IIlil 

IIlil 
IIlil 
IIlil 

IIlil 

IIlil 

fJiiJ 

IIlil 
IIlil 
CE1 
IIlil 
IIlil 
IIlil 

IIlil 
IIlil 
IIlil 

118 
180 
219 
282 
266 
131 

9602 
221 
176 
177 
884 
285 
258 
166 
208 
200 
107 
211 
263 
1112 
172 
173 
197 
114 
140 
144 
142 
141 
110 

2011 
136 
229 
112 
120 
202 
404 

84 
226 
230 
269 
216 
217 
227 
108 
220 
160 
161 
170 
171 
266 
137 
299 
225 
224 
22B 
267 
166 
122 
139 
183 
138 
1116 
405 
117 
106 
1011 
162 
214 

99 
6002-6099 

98 
950-981 

THERE'S SOMETHING FOR EVERYONE 

~~e~ja~~;~e!~Pop ~~Q 
APL 
BBCA 
BET 
BIG10 
BRAVO 
CBSSN 
eURNT 
DISXD 
FOXB 
G4 
GLVSN 
GOLF 
GSN 
HLMRK 
HUB 
ID 
LMN 
MLBN 
MSNBC: 
IIIGEO 
NBATV 
NFL 
NHLN 
NKJR 
NUVO 
OVA TN 
OWN 
OXYGN 
RFDTV 
SCI 
SOAP 
SPEED 
STYLE 
TNCK 
FTRAE 
FTRAW 
TRUTV 
TCM 
UNVSN 
UNVSW 
UDEP 

and I he channels l1sled below 

Animal PJ.net I1III 184 
BBCAri>erica C1JJ 135 
BET C1JJ 124 
8tg Ten Netwottt• C/iJ 439 
Brno Cii1 129 
CBS Sports Nelwork IIlil 158 
Currenl TV 215 
~xo- 174 
Fox Business Network t:lJ1 206 
G4 C/iJ 191 
Galavisi6n t:JJ1 2'73 
Goff Channel CiiJ 401 
GSN CI1J 116 
... llmuk Channel t:JiJ , .. 
Hub Cii1 1'79 
-plloftO~ IIlil 1112 
Ufetlm. Movie tMtwork t:llJ 109 
Mlll tSoo- IIlil 152 
ma.nb~~: 11/iJ 208 
No1lanol ~a...- IIlil 186 
NB" lV IIlil 156 
NFL NefwcK1I: Cli1 1M 
NHL Nli ~'WOJ'k t:JiJ 157 
~Jr. 169 
n~oTV 16'7 
OHilOn 291 
OWN: Oprah Winfrey Network CiiJ 189 
Oxygen 12.7 
RFD-TV Cii1 231 
Science t:IJJ 183 
SOAPne1 253 
SPEED CJiJ 160 
Style l11iJ 115 
TeenNtck 181 
Telefulura (E)' 271 
TeleFutura (W)i C/iJ 272 
buTV C/iJ 204 
Turner Classic Movies C!i1 132 
Univlsion (E) ClJJ 270 
Univision (yN) 828 
Univision Deportes Network 869 

Oonural Cho nn.o ls. 1 

BABY I BabyfinltlV 9400 
BLOCK Blockbuder Sbldlo Chllnnel 102 
BYUlV BYUTV 9403 
CTN Christian Television Network 267 
ARTS Classic Arts Showcase 9406 
CSPAN C·SPAN 210 
DN101 DISH 101 101 
EARTH DISH Earth 287 
HOME OishHOME <rot~ m HoA:-l 100 
ENUC Enlace 9411 
EWTN E1orqol WO,.d ToJoY;eion ...,. 261 
PREVW Frw• Pnwlew Qukfe 103 

Local Networks 2-70 

Rcglonot Spcuts. Natwofk~• 

Hopper J. 
All other receivers 

FOX 

412 

409·437 

CllJ- Chlllllels are broadcast in SO afld HD unleu noted u lllililJirl . 
Tlfftdllllfft lnldcart in HD, yeu ne«< all HDTV,1 DISH HD reaiYI."r, 1nd a 
DISHHDadd-tnpKiu\111. 
BOLD- Ch•ool!!lskl beld are ume el IH.I' mtrt ~ular tmrv1els. 
SAP- Sl)lnish audill feed anillble Au~ dlsponible !f11!5PBiiol, 

Avdalll!mselectHDchanneb. 

America's Top 250 

810 
BllV 
BOOM 
CHILR 
eLOO 
COOK 
AMERI 
DIY 
EN COR 
ENCRW 
EAeTN 
ED RAM 
ENFAM 
ELOVE 
ESUSP 
EWSTN 
EPXDR 
FOXMO 
FSe 
FUEL 
GMe 
GAG 
H2 
HMC 
MIL 
MPI.EX 
MUN2 
NATGW 
NBCSP 
NICKT 
OTDeH 
RURAL 
SPMAN 
TEN IS 
TMe-W 
VERlA 
VH1CL 

rncludos dll of Amenca's TtJp 200 
and the dun nels r.sted below. 

Blo IIlil 
Bloomberg Television fJiiJ 
Boomerang SAP 

Chiller 
cleo 
Cooking Channel fJiiJ 
Destination America IIlil 
DIY IIlil 
Enc .... (E) Cii1Z1I1 
Encore 0/'1)...,. 
Encore Action 
Encore Drama 
Encore Family 
Encoru Low 
Encore Suspense 
Encore Westema 
EPIX DRIVE-IN tAP 

Foil: Movie Channel 
Fox Soccer Channel IIlil 
FUEL lV 
gmc 
Great American Counlry (GAC) 
H2 IIlil 
llollmlllt<- ChanMI IIlil 
Military C ... nnel 
Movt&Piel: 
mun2 
Nat C... WILD IIlil 
NBC Sports Network IIlil Nlc--Outdoor Channel 
RundlV 
Sportsnwn Ch•nnel IIlil 
Tennis Channel IIlil 
The Movie Channel (W) UoP 

Varia IIlil 
VH1 Classic 

118 
203 
175 
199 
198 
113 
194 
11t 

340 
341 
343 
345 
347 
346 
344 
342 
292 
133 
406 
398 
188 
165 
121 
187 
195 
377 
838 
1110 
159 
178 
396 
232 
395 
400 
329 
218 
163 

I oiFO.i: llitfftJfiiJ:tftCT§b 
Hopper 9B 
AI other raceivBrB 923-946 

FSTV 
KBS 
KJV 
LINK 
NASA 
ONPPV 
PNTGN 
TBN 
IMPCT 
3ABN 
VME 

MOVIE 
MOVIE 
SPORT 

Free Speech TV 94te 
KBS World1 9394 
Kids & Teens Television (KTV) 264 
Unk TV 9410 
NASA 212 
Pay-Per-VIew Gukl• 500 
Pentagon 9405 
TBN 260 
The Impact Network 9397 
Three Angels Broadcasling Network 9393 
V-ME 

DISH Cinema 
DISH Cinema 

Sports & Even1e 

9414 

1 
500·558 
454-472 

1 Cb1nnel miiiiMty boned Dll ant ar mort af tbe fMirlg: I}!O!IraphicaJ lou lion, 
!WneN~Je,Pfogrlmmilgpldl:lge,disbantenlll. 

"Anilable with llulti-Sp111 Pack ora minimllll ol Amlric!'sTap lZD Ph.r~ p.-:kage. 

AUVE 
ANGEL 
ANGL2 
API. 
810 
BllV 
BOOM 
BUY I 
eBSSN 
CClVE 
CeNEW 
COOK 
CSPN2 
DYSTR 
DIY 
DOC 
FOOD 
FXHWS 
GEMS 
GAC 
HLMRK 
HMC 
HLN 
HSN 
HSN2 
HUB 
leTV 
ITV 
MALL 
NICK 
NICKW 
NICKT 
OTDCH 
ave 
RFDTV 
SALE 
SCI 
SHOP 
SHNBe 
TVIHD 
TWe 

America Uve 
Angel One . 
Angel Two --Blo 
Bloomberg Televiaion 
Boomerang u.P 

Buy! 
CBS Sports Network 
CCIV-E 
CCTV-News 
Cooking Channel 
G-SPAN2 
Oayat..-
DIY 
Documentary Channel 
Food JMtwork 
FQX--1 
Gems and Jewelry 
Greal American Counhy (GAC) 
KaUm•rttCMnMI 
Ho-rkMo'lloC:-1 
HLN 
HSN 
HSN2 
Hub 
lnCount_ryTelevrsmn 
Jeweby Television 
Mall 
Hl<k/Nkk ot- (E) 
Nkk/Nick •t Ntte (W) ... __ 
Outdoor Channel 
ave 
RFD-lV 
Sale 
!k:lence 
shop 
ShopNBC 
TVLond 
Weather Channel 

' ' ' 
" 

219 
262 
266 
1M 
119 
203 
175 
221 
15B 
884 
265 
113 
211 
263 
111 
197 
110 

2011 
229 
165 
1811 
187 
202 
84 

226 
179 
230 
227 
220 
170 
171 
178 
396 
137 
231 
225 
193 
224 
228 
108 
214 

dish 
For the most up-to-d&te Channel Lineup Card, 

please visit mydish.com/channelcard. 



d-~su - l_l -CHANNELS AND PACKAGES 

Premium Movie Packages 

HBGJ 
HBQ-E HBO (E)"" t:I1I 
H802E HB02 {E) W> t:I1I 
HBOSG HBO Signature SAP t:I1I 
HBD-W HB00N)SAP ClJ1 
H802W HB02 (W) SAP 

HBOFM HBOFamilyMP ClJ1 
HBOCY HBO Comedy SAP t:I1I 
HBOZ HBOZono Cli1!l111 
HBOLT HBO Latino ClJ1 

J1ISfS1 
MAX·E Cine max (E) SAP t:I1I 
MAX·W Cinemax 0/11) SAP ClJ1 
MOMAX MoreMAX SAP 

ACMAX ActionMAXsoi.P ClJ1 
5-MAX 5StarMAX SAP ClJ1 

;!ll•Wllll£ 
SHO-E Showtime (E) SAP ClJ1 
SHD-W Showtime 011) "'" ClJ1 
SHOTO Showtime 2 sAP ClJ1 
SHOCS Showtime Showcase uP ClJ1 
SHOEX Showtime Extreme SAP 

SBYND Showtime Beyond uP 

TMG--E The Movie Channel (E) SAP ClJ1 
TMCXE The Movie Channel xtra (E) UP 

FUX FUX 

5lm& 
EN COR Encore (E) SAP 

STARZ Staa(E) ... 
STRZW Starz 0N) sAP 

SEDGE Starz Edge UP 

SCINE Stan. Cinema uP 
STZC Starz Comedy 
SBLCK Starz lnBiack UP 

SK&FM Stan Kids & Family UP 

Mlni·Pacl~s 

ee!! 
EPIX1 
EPIX2 
EPIXa 
EPXDR 

ENCRW 
EACTN 
ED RAM 
ENFAM 
ELOVE 
ESUSP 
EWSTN 
MPUEX 

EPIX 1 S.AP 

EPIX2..,. 
EPIX 3 SAP 

EPIX DRIVE-IN ... 

Encore (IN) sAP 

Encore Action 
Encore Drama 
Encon> Family 
Encore Love 
Encore Suspense 
Encore Westerns 
Mavi&Piex 

t:I1I 
ClJ1 
CJj] 

ClJ1 

ClJ1 

ClJ1 

t:I1I 
ClJ1 

= 

~r.l i. DIDI~UL.U~r_...."IIO:t , a-rar:t ... ,M4 ....... all...ca..Un""',_,.,...,.klcr..,-...- ... ~-tJ 
•• rQIW!lll tn:a.h d ~ tu.lb .... t ut c-,.y. S:.t _, 1-.:M 
,.....,_..-.Q..t::lnilll.,...,...r,ofShlt~llC.N~ 

..,. ...... 'lllitioiii.O... 

300 
301 
302 
303 
304 
305 
307 
308 
309 

310 
a11 
312 
31a 
314 

318 
a19 
320 
321 
322 
a2a 
327 
328 
333 

340 
350 
351 
a~2 

35a 
354 
355 
356 

a8o 
381 
382 
292 

a41 
a43 
345 
947 
a46 
344 
342 
a77 

Mlni·P:tchs 

BlocldHDter @llome -100,000 ~s, ~and games fV mail, 
lliauurl<!s Olii110s a~eamocil~r with 
aliHD DVR boniioeted to bro band Internet, 
25,000 titles available on 
disilonline.com. 

CTRC Centric /1Eli1!lf1 371 
Cl Crime&lnv86'tigatton /1Eli1!lf1 au's 
ESUSP Encore Suspense 344 
EPIX1 EPIX SAP ClJ1 aao 
EPIX2 EPIX2 SAP = 381 
EPIX3 EPIX3..., = a82 
HMC Hallmark Movie Channel em 187 
HDNMV HDNet Moviee = 383 

IN DIE lndiePiex /1Eli1!lf1 a78 

UDGO LOGO t:E1ZI11 373 
"!A'IIV MAVTV Mtlttlcan Roal lll1mi1 361 
MGM MGM /1Eli1!lf1 a85 
MPUEX Mov;ePiex a77 
P!DIA Poladia /1Eli1!lf1 a69 
PIXL Pixl ClJ1 399 
RETRO Retrol'le< t:E1ZI11 379 
SMC Sony Movie Channel /1Eli1!lf1 386 
SCINE Stan: Cinema 35a 
UNIHD Universal HO /1Eli1!lf1 366 
VUCTY Volocily /1Eli1!lf1 364 
WFN World Fishing Network a94 -BABY Baby TV SAil 924 
GMC gmc 188 
GSN GSN t:I1I 116 
HLMRK Hallmark Channef ClJ1 185. 

HMC Hallmark Movie Channel em 197 
HUB Hub ClJ1 179 
OWN OWN: Oprah Wimphrey Network em 199 
PI XL f'il<LSAP ClJ1 388 
RFDTV RFD·TV em 231 
RURAL RurallY 2a2 

~~ 

MAVTV MAVTV American Real HD lll1mi1 361 
OTDCH Outdoor Channel 396 
SPMAN Sportsman Cka.nnel CJj] a95 
WFN World Rshing Networl< 394 

Multi-Sport 

ESPCL ESPN Classic 143 
FSC Fat< Soccat- Channel ClJ1 408 
FUEL FUEL TV 398 
MUBN MUB Notwoti< ClJ1 152 
MLBSZ MLB Network Strike Zone 163 
NFL NFL Network em 154 
NFLRZ NFL RedZont~ CIU 155 
NBATV NBATV ClJ1 156 
NHLN NHL Network em 157 
USN UniversaJ Sporta 402 
Plus over 25 Regional Sports Networ1ts 

~ Get Connected 
Connect your DISH ViP" series DISH perks 
DVR or Hopper receiver to your There are a lot of benefrts to being a 
broadband Internet service and DISH customer. You get things like 
gain instant access to thousand3 month-long free previews, sweepstakes 
of On Demand movies and 
'TV shows. 

for trips, HDTV3 and more, exclusive 
free shows, new channels, and tons of 

V"ISH mydish.com/getconnected online content. And it's all included with 
your DISH service. 

Get all the extras for nothing extra. 

\r1Sit dishperks.com 

Need some help? 
6 mydlsh.comlsupport 

dish< I) facebook.com/dish 

[1 twltter.com/dish 

@ DISH 101 -Support Channel (Ch. 101) 



EXHIBIT2 



Limited Basic • Digital Channels 1 • * Choose from thousands of 60 Food Network '• 67 TCM 
2 HSN FREE movies and shows. 61 HGTV' 101 Weatherscan 
3 KCRA-3 (NBC) 62 TLC 107 Current TV 
4 KQCA-58 (MY) Starter 63 Discovery Channel • 120 Nick Jr. 
5 KUVS-19 (UNI) 64 History • 121 The Hub 1 

6 KVIE-6 (PBS) 65 NBC Sports Network 122 Disney XD' 
7 KVIE 2 (PBS) 31 Speed Channel 66 AMC• 123 Disney Junior 
8 KTXL-40 (FOX) 32 ESPN 68 Bravo 124 Nick Too 
9 ave 33 ESPN 2 69 A&E• 125 Baby First America 
10 KXTV-1 0 (ABC) 34 CSN California 70 MTV 126 NickToons 
11 KSPX-29 (ION) 35 Golf Channel 71 VH1 130 Fox Business 
12 KMAX-31 (CW) 36 CSN Bay Area 73 BET • 135 MTV2 
13 KOVR-13 (CBS) 37 msnbc 97 C-SPAN 2 • 146 LOGO 
14 Local Programming 39 Fox News • 98 C-SPAN 3 150 ReelzChannel 
15 Educational Access 40 CNN • 102 The Weather Channel 1• 159 NatGeoWILD 
16 Educational Access 41 CNN Headline News ' 119 Sprout' 163 truTV 
17 Public Access 42 CNBC 128 Bloomberg 165 Oxygen 
18 Public Access 43 TBS 136 G4 167 BBC World News 
19 Galavision 44 TNT 149 MoviePiex 180 NFL Network 
20 Religious Coalition 45 USA Network • 161 GSN 201 Destination America 
23 KTFK-64 fTF) 46 Lifetime • 162 BBCAmerica 203 Cooking Channel 
24 KTNC-42 (Estrella) 48 ABC Family 166 FEAR net (VOD) 204 DIY' 
25 KCS0-33 (TLMD) 49 Cartoon Network • 183 Style 215 TeenNick 1 

95 C-SPAN 50 Nickelodeon 1 186 Hallmark • 220 OWN (Oprah Winfrey Networ~ 
96 Religious Coalition 51 Disney'" 230 TBN 1

" 222 Discovery Fit and Health 
1 03 Leased Access 52 TV Land • 233 EWTN • 231 Halogen 
1 04 Comcast Hometown Network 53 Animal Planet • 271 Investigation Discovery 232 BYUTV 
1 08 California Channel 54 Syfy 275 Biography 234 Oaystar TV Network 
111 TV Guide Channel 55 Comedy Central • 276 H2 • 270 Ovation 
116 Jewelry TV 56 E! • 477 GMT 272 Science 1 

164 Shop NBC 57 FX 482 Gospel Music Channel 273 National Geographic ' 
189 KTXL antTV 58 Spike TV 500 Hallmark Movie Channel 274 Military Channel 
190 KVIE 2 (PBS) 504 LMN 278 Travel Channel 
191 KXTV Live Well 297 Africa Channel 
192 KVIEVme 332 tvK (Korean) 
193 KCRA more TV 334 Mnet (Korean) 
196 KSTV-32 (Azteca) 368 MYX (English) 
198 KQCA this 402 ESPNews 
238 KBTV Crossings TV 406 Outdoor Channel 



I I 

Multilatino •!• 

19 Galavision 
600 ViendoMovies - East 
601 Discovery en Espaiiol 
602 FOX Deportes 
603 Canal 52MX 
604 Cinelatino 
605 History en Espaiiol 
606 Tr3s 
607 mun2 
608 CNN en Espaiiol 
609 Disney XD 
61 0 Cine Mexicano 
611 Video Rola 
612 CB TV Michoacan 
613 Mexico 22 
614 Once TV 
615 SUR 
616 Infinite 
617 TeleFormula 
618 GoiTV 
619 ESPN Deportes 
620 KSTV-32 (Azteca) 
621 KVIEVme 
628 Ecuavisa 
629 TVE 
630 WAPA America 
631 Mexicanal 
632 Multimedios 
633 Caracol TV 
634 TV Colombia 
635 Discovery Familia 
636 NuvoTV 
637 TV Chile 
640 ViendoMovies - West 
644 SUR Peru 
645 Latele Novela 
646 Utilisima 
647 Telefe 
649 TV Dominicana 
650 TV Venezuela 
652 HTV Musica 
653 Telehit 
654 Ritmoson Latino 
656 Bandamax 
658 TBN Enlace 
659 EWTN espaiiol 
660 La Familia Cosmovision 
663 Gran Cine 
664 De Pelicula 
665 De Pelicula Clasico 
671 HITN 

H4238 8155-6000 (0370-0440) 

lntemational 2 

>i.W.liJ;lj l¥i< 

International Premium Networks 
are individually priced. 

See Pricing card for details. 

305 TV Globo (Brazilian) 
306 PFC (Brazilian) 
307 Band lnternacional (Brazilian) 
310 RTPi (Portuguese) 
312 Antenna Satellite (Greek) 
315 DW Amerika (German) 
317 TV5Monde (French) 
319 Rai ltalia (Italian) 
324 RTN (Russian) 
325 Channel One Russia (Russian) 
329 Impact TV (Russian) 
330 TV Japan (Japanese) 
331 SBTN (Vietnamese) 
336 Zee TV (South Asian) 
337 TV Asia (South Asian) 
338 SET Asia (SONY) (South Asian) 
339 NEO Cricket (South Asian) 
340 STAR India PLUS (South Asian) 
341 ABP NEWS (South Asian) 
342 Life OK (South Asian) 
343 STAR India GOLD (South Asian) 
349 VIJAY (South Asian) 
354 CTI-Zhong Tian Channel 

(Chinese/Mandarin) 
355 CCTV-4 (Chinese/Mandarin) 
367 The Filipino Channel (Filipino) 
369 GMA Pinoy TV (Filipino) 
370 GMA Life TV (Filipino) 

SACRAMENTO 6/12 

High-Definition 

Limited Basic 
703 KCRA HD~BC) 
704 KQCA HD MY) 
705 KUVS HD Nl) 
706 KVIE HD ( B~ 
708 KTXL HD FO 
709 KSPX HD ~ON 
71 0 KXTV HD AB ) 
711 KTFKHD ~ 
712 KMAX HD· C 
713 KOVR HD ~BSI 
714 KCSO HD WLMD) 
Starter Package 8 
718 HSN HD 
719 ave HD 
720 CSN Bay Area HD 
721 CSN California HD 
722 Golf HD 
723 NBC Sports Network HD 
724 ESPN HD 
725 ESPN 2 HD 
733 Bravo HD 
734 A&E HD 
735 TBS HD 
736 Svfv HD 
737 TNt HD 
738 USA HD 
739 Universal HD 
741 FX- West HD 
742 Style HD 
743 Spike TV HD 
744 G4 HD 
745 Comedy Central HD 
746 HGTV HD 
747 Food HD 
750 Discovery HD 
751 Animal Planet HD 
752 TLC HD 
753 E! HD 
754 Velocity 
755 Travel HD 
758 History HD 
759 CNN HD 
760 Fox News Channel HD 
762 CNBC HD 
766 Cartoon Network HD 
767 Nickelodeon HD 
768 ABC Family HD 
769 Disney HD 
770 Sprout HD 
772 Biography HD 
774 Headline News HD 
776 Weather Channel HD . 
777 BET HD 
778 GMT HD 
780 CSN Plus HD 
781 VH1 HD 
782 MTV HD 
783 Palladia HD 
787 msnbc HD 
793 Hallmark HD 
794 Hallmark Movie Channel HD 
795 Lifetime HD 
796 LMN HD 

798 AMC HD 
804 Investigation Discovery HD 
805 H2 HD 
810 BBC America HD 
814 Gospel Music Channel HD 
815 Galavision HD 
821 Bloomberg HD 
822 Game Show Network HD 
Preferred Package ~ 
726 ESPNews HD 
727 NBA TV HD 
728 NHL Network HD 
729 MLB Network HD 
730 NFL Network HD 
732 CBS Sports Network HD 
740 TV One HD 
748 truTV HD 
756 Science HD 
757 National Geographic HD 
761 Fox Business HD 
763 Disney XD HD 
771 Destination America HD 
773 Oxygen HD 
779 FUSE HD 
784 Outdoor Channel HD 
788 ESPN U HD 
789 TCM HD 
790 IFC HD 
791 WE: Women's Entertainment 
797 MGM HD 
806 Nat Geo WILD HD 
809 Encore HD 
813 The Hub HD 
Sports Entertainment § 
726 ESPNews HD 
727 NBA TV HD 
728 NHL Network HD 
729 MLB Network HD 
730 NFL Network HD 
731 Speed HD 
732 CBS Sports Network HD 
785 NFL RedZone HD 
786 Tennis HD 
803 Fox Soccer HD 
Premium & 
801 HBO fiD 
807 HBO Zone HD 
808 HBO Latino HD 
816 Starz HD 
817 Starz Edge HD 
818 Starz Comedy HD 
819 Starz Kids & Family HD 
825 Showtime HD 
838 Cinemax HD 
847 TMC HD 
30 
897 XFINITY 3D 
898 ESPN 3D 
Pay-Per-View HD 
450 NBA Pay-Per-View HD 
451 NHUMLB Pay-Per-View HD 
452 NHUMLB Pay-Per-View 2 HD 
870 Pay-Per-View HD 



EXHIBIT 3 



.AMEQIABg 

J"tJ..r, I .2.. . 2012 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite BOO 
Washington, DC 20006 

To Whom It May Concern: 

Media Business Corporation ("MedlaBiz") utilizes a multi-step process to accurately identify cable client 
franchise areas and associated ZIP and ZIP+4 Codes. {A ZIP+4 Code Includes the five digits of the United States 
Postal Service ZIP Code, a hyphen, and four more digits that determine a more precise location than the ZIP Code.) 

Media Biz developed this methodology to address the potential shortcomings In utilizing 5-dlglt ZIP Code data for 
"Effective Competition" petitions. This basic methodology has been In place for several years and has been used 
successfully In many Effective Competition cases at the FCC. 

Because ZIP Codes and municipal boundaries are created and managed by different government authorities, the 
boundaries of ZIP Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond 
municipal boundaries. ZIP+4 Codes, however, usually reside In one and only one municipality. MedlaBiz uses Place, 
Minor CMI Division (MCD), and County boundaries from Dynamap®, a division of Pitney Bowes Business Insight, to 
determine municipal boundaries. Media Biz uses the Dynamap® ZIP+4 Centroids database, which contains ZIP+4 
centroid correspondence for vlrtua!ly all deliverable ZIP+4s, to Identify ZIP+4 Codes within municipal boundaries, 
among the over 60 million ZIP+4s in all 50 states, DC, and Puerto Rico, based on current data from the USPS and 
the U.S. Bureau of the Census, and the Tale Atlas master street database. 

Media Biz then utilizes Its ZIP+4 Code mapping to enable our clients to obtain proper "Direct-to-Home" (DTH) 
subscriber counts for their respective franchise areas by tracking DTH subscribers at the ZIP+4 Code level. {Where 
MedlaBiz determines that a ZIP Code falls entirely within a franchise area, however, It Is unnecessary to Identify DTH 
subscribers at the ZIP+4 Code level for that 5-dlgit ZIP Code. In these instances, MedlaBiz identifies such 5-dlgit ZIP 
Codes and, accordingly, DTH subscribers are Identified by the 5-dlgit ZIP Code only. 

Only ZIP+4 Codes that meet specific criteria are Included In this report. The following criteria must be met: 
• The centroid of the ZIP+4 Code Is within the franchise area; and 
• The USPS ZIP+4 Record Type (from Dynamap® ZIP+4 Centroids) is either H -high-rise or S -street 

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective Competition 
relief efforts, and we believe this methodology produces the most accurate and detailed view of ZIP+4 data as it 
relates to cable franchise areas. 

Media Biz 

1810 Platte Street Denver co 80202 (303)271-9960 www.medlablz.com 



EXHIBIT4 

SBCA ECTR Summary Pages 

5 Digit ZIP and ZIP+4 Data provided on CD included with the 
exhibit. 

A hard copy of the 5 Digit ZIP and ZIP+4 data is available upon 
request. 



ECTR- Effective Competition Tracking Report Sac "A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: August 27, 2012 

ZIP Codes 

J Requested total for Elk Grove, CA 

Data is current through 7/31/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@ sbca. o rg 

DTH Count 

18,478 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR- Effective Competition Tracking Report Sac A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 31, 2012 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report Is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: August 15, 2012 

ZIP Codes 

I Requested total for Rancho Cordova, CA 

Data is current through 7/31/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca. org 

DTH Count 

6770 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed ; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR- Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: August 27, 2012 

ZIP Codes 

Requested total for Sacramento, CA 

Data is current through 7/31/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca. org 

DTH Count 

46,135 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report sac A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 31, 2012 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: August 2, 2012 

ZIP Codes 

I Requested total for Sacramento, CA (co v .v n) 

Data is current through 6/30/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca .org 

DTH Count 

70,937 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 
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American FactFinder- Results 

.•" ...... ; 

<- .. U.S. Census Bureau 
. '; , 

H1 OCCUPANCY STATUS 
Universe: Housing units 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 O/pl94-171.pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Elk Grove city, California 

Total: 50,634 

Occupied 47,927 

Vacant 2,707 

:: Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http:/ /factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _1... 8/27/2012 



American FactFinder- Results 

- •' • ~ I 

·<.- U.S. Census Bureau 

H1 OCCUPANCY STATUS 
Universe: Housing units 

... , 
1 

3 
of 
3 

·.· 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampllng error, and definitions, see 
http://www.census.govlprodlcen201 Olpl94-171.pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire .Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Rancho Cordova city, California 

Total: 25,479 

Occupied 23,448 

Vacant 2,031 

Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _1... 8/27/2012 



American FactFinder- Results 

.- . '\ ·' 

/. U.S. Census Bureau 
~- ·. 

H1 OCCUPANCY STATUS 
Universe: Housing units 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http:/Jwww.census.gov/prod/cen201 O/pl94-171.pdf 

NOTE: Change to the California,Connecticut.Mississippi,New Hampshire.Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Sacramento city, California 

Total: 190,911 

Occupied 174,624 

Vacant 16,287 

' .• Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _1... 8/27/2012 



U.S. Census Bureau 

AMERICAN 

FactFinder 
GCT-H2 General Housing Characteristics: 2010- County-- County Subdivision and Place 

201 0 Census Summary File 1 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see http://www.census.gov/prod/cen2010/dqc/sf1.pdf. 

Geography: Sacramento County, California 

---- - Total housing-.- Occupied 
I• Geographic area 

1- units housing units 
Vacant housing units 

Total Percent 

(i 
__ ~r _!Ia~ o~ For rent 

~acramento County 555,932 513,945 41,987 18.4 47.5 
COUNTY SUBDIVISION AND PLACE -- -

Elk Grove CCD 35,736 33,913 1,823 31.5 24.8 

'J Elk Grove city (part) 19,771 18,796 975 32.0 26.~ 
Florin COP (part) 

- - -- -
5,412 5,102 310 26.1 30.6 

Vineyard COP (part) 7,384 7,030 354 35.9 17.2 - - -- -
Remainder of Elk Grove CCD 3,169 2,985 184 29.3 19.0 

Folsom CCD 26,082 24,925 1,157 29.1 35.8 - -- - -- - -
~ Folsom city (part) 26,082 24,925 1,157 29.1 35.8 

Remainder of Folsom CCD 0 0 0 (X) (X) -- - -- - ---·- --·- --GaltCCO 12,541 11,703 838 24.5 17.2 
Clay COP 429 402 27 14.8 7.4 

(jJ - Galt city ---
7,678 7,262 416 31.0 25.5 

Herald COP 376 350 26 26.9 7.7 ---
Wilton COP 2,090 1,865 225 16.4 5.8 
Remainder of Galt ceo - 1--·-- -

1,968 1,824 144 19.4 14.6 
I-"'-- -- 9.8 -

j - -
Isleton CCO 2,648 2,125 523 15.3 
Courtland COP 

- -- - -- -
138 115 23 0.0 0.0 

Isleton cily - 1-
38.3 425 331 94 26.6 

Walnut GroVe COP 689 585 104 4.8 19.2 
Remainder of Isleton CCO 

f- -- j--- -
1,396 1,094 302 7.0 7.9 -

Rancho Cordova CCD 44,397 41,183 3,214 20.4 49.7 
Folsom city (part) 0 0 0 (X) (X) --Gold River COP 3,505 3,335 170 24.1 38.8 
La Riviera COP 4,762 4,475 287 15.3 57.5 
Mather COP 1,520 1,436 84 35.7 23.8 
Rancho Cordova city (part) 25,479 23,448 2,031 21.8 50.8 
RosejTlo nt CDP (part) 

--- ----· ------
8,991 8,363 628 15.1 49.7 

Remainder of Rancho Cordova CCO 140 126 14 35.7 7.1 ---- - --- - -· - -- -
Sacramento CCD 431,611 397,366 34,245 17.0 50.3 --Antelope COP _ 14,847 1 14,159 688 38.4 26.6 

Arden-Arcade COP 44,813 40,518 4,295 10.5 67.6 --Carmichael COP 28,165 26,036 2,129 I 16.1 59.5 -- -r- --- -- -
Citrus Heights city 35,075 32,686 . 2,389 21.6 49.5 -
Elk Grove city (part) 30,863 29,131 1,732 33.6 26.6 - - -
Elverta COP 1,839 1,741 98 33.7 13.3 -- f-- f-
Fair Oaks COP 13,558 12,838 720 16.5 42.5 -- -- --Florin COP (part) 10,658 9,702 956 12.0 57.9 

&; Folsom city (part) 27 26 1 0.0 100.0 
Foothill Farms COP 12,607 11,726 881 19.2 47.6 - - r-
Franklin COP 69 62 7 0.0 57.1 

4 ---- -
Freeport COP 25 21 0.0 50.0 
Fruitridge Pocket COP 

i-
33.3 1,907 1,670 237 11.4 

1 of 4 08/27/2012 



-- --
Geographic area Total housing Occupied 

units houslna units 
Vacant housing units 

Total Percent - - ---- --
For sale only For rent 

Hood COP 112 104 8 0.0 25.0 - 1- --
15T 

-- --Lemon Hill COP 4,588 4,041 547 50.3 
McClellan Park COP 226 194 32 0.0 87.5 
North Highlands COP --1-

14,542 1,551 16.6 57.1 16,093 
Orangevale COP 13,583 12,816 767 22.7 38.5 - - -Parkway COP 5,036 4,583 453 19.0 58.9 
Rio Linda COP 5,12~ 4,792 337 30.0 17.8 - -- 1- --Rosemont COP (part) 0 0 0 (X) __ (X) 

'--!..--

@, Sacramento city 190,911 174,624 16,287 15.3 49.3 
Vineyard COP {iiart) --360 341 19 0.0 26.3 - --Remainder of Sacramento CCO 1,120 1,013 107 1.9 12.1 

Sloughhouse ceo- - --- -- 1-- - - - -- --
2,917 2,730 187 36.9 11.8 -Rancho Cordova cily (part) 0 0 0 (X) (X) 

R ancho Murieta COP 
~~ -

2,436 2,301 135 43.0 11 .9 
Remalndero f Sloughhouse CCO 

1--- --- - - -- -
481 429 52 21 .2 11.5 

2 of 4 08/27/2012 
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A B c D E 

2010 Census % ofDBS Penetration 
Total DBS Occupied Housing In Franchise Area 

1 Community State Subscribers Units Column C I Column D 

2 Elk Grove CA 18,478 47,927 38.55% 
3 Rancho Cordova CA 6,770 23,448 28.87% 
4 Sacramento City CA 46,135 174,624 26.42% 
6 Sacramento County CA 70,937 202,716 34.99% 

19815566.1 



CERTIFICATE OF SERVICE 

I, Deborah D. Williams do hereby cettify on this 3 rd day of October 2012 that a true and 

correct copy of the foregoing "Petition for Special Relief' has been sent via U.S. mail, postage 

prepaid to the following: 

Sacramento Metropolitan Cable 
Television Commission 

901 H Street 
Room 206 
Sacramento CA 95814 

William Lake, Chief, Media Bureau 
Federal Communications Cotrunission 
445 lih Street SW 
Washington, DC 20554 

owr 20216959v 1 o 1 07080-000049 

Marlene H. Do1tch Secretary 
Federal Communications Commission 
Office of the Secretary 
445 12Lh treet W 

' Washington DC 20554 

~kJQ'I4h :b . l~~ 
eborah D. WJlliams 


